
OUR FLAGSHIP
SOLUTION

DDS™ BrandEX™ is a solution for new age pharmaceutical 
brand management. Whether your asset is in clinical trials, pre 
launch, just launched or in lifecycle management phase, our solution 
helps you track and manage your brand e�ectively

Lifecycle management of a mature 
brand / portfolio requires a deep 
understanding of the evolving market 
landscape & stakeholder preferences 

The LaunchEX™ module is specifically 
designed for management of brands 
that are just launched or assets that 
are in the pre-launch phase. 

Track sentiments and perceptions 
directly at the patient or physician level 
and learn about the e�ectiveness and 
reach of campaigns, competitor noise 
and glean insights around unmet needs 
in their market place 

GeneriX™ is specifically designed for 
normal and branded / specialty 
generics assets. 

DDS™ BRANDEX™ FEATURES

ADVANCED PERFORMANCE & DECISION ANALYTICS
 Leading indicators of performance
 In-depth analyses of brand metrics to understand the market changes at granular levels
 Advanced analytics to assess trajectory vs. forecasts and benchmarks 

GOLDEN RECORD OF TRUTH- “ONE SOURCE FOR ALL”
 Leveraging both traditional and newer sources of data such as social media
 Brings together the comprehensive information in one accessible place
 Empowers launch teams to facilitate the broad new approach

SIMPLE, INTUITIVE SOLUTION
 Simplified and tailored dashboards provide a top-down view of key drivers 
 Visualization customized to each level within the user category
 Starting with a high-level view ability to drill-down to very granular levels
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DATA DRIVEN DECISIONS



MODULE DESCRIPTIONS 

LAUNCHEX™
Launch Strategy Development
Pre-launch readiness
Ongoing Performance Tracking
Sales Analytics
Brand Analytics 
360 degree KPIs

Our comprehensive data framework helps the brand team plan and track a launch in real-time

OPTIMEX™
Market mix modeling 
New markets & indications 
Pricing strategy
Campaign Analytics
Marketing Analytics 

OptimEX™ helps the brand leader to enhance market share, improve ROI of spend and identify untapped opportunities 

GENERIX™
Market Landscape Tracking
Competitive Intelligence 
Sales & Marketing Analytics
Geographic analysis

One-stop solution insights portal to manage your general & specialty portfolios

SOCIAL PULSE™
Social media sentiment analysis
Internal rep feedback analysis
Unmet needs and new opportunities analysis
Competitor tracking

A sure fire way for brand teams to be on top of their asset’s social media trends

GET IN TOUCH WITH
US FOR A DEMO:

D CUBE ANALYTICS, INC.
1320 Tower Road, Schaumburg, Illinois 60173 - USA
+1 847.807.4996 

info@dcubeanalytics.com
www.dcubeanalytics.com
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